
 

 

The Road to Mayflower “Adopt a Street” Project 

Plymouth, Britain’s Ocean City 

Our vision:  

To transform the appearance of Embankment Road focusing on arrival at Marsh Mills roundabout, 

up to and including Gdynia Way and the Cattedown Roundabout in order to deliver a world class 

visitor impression on arrival by road and rail into Destination Plymouth, Britain’s Ocean City. 

The intention is also to enhance the community environment which will in turn encourage local 

people to enjoy a new user friendly space undertaking leisure pursuits such as running, rowing & 

cycling, driving through or by simply enhancing their working environment. 

This project will formally “Adopt a Street” under the Mayflower 400 programme embracing the 

Spirit of Mayflower brand and representing the story of the spirit of discovery, voyage & hope 

reinforcing the message that Plymouth is a city proudly embracing it’s heritage and history. 

Current situation: 

The approach to the city centre from Marsh Mills roundabout is currently uninspiring despite the 

assets of the natural environment.  There are significant opportunities to better connect, modernise 

and “dress” the infrastructure of the existing A374 highway into Plymouth. 

Specific areas identified for improvement include: 

Marsh Mills & Cattedown roundabouts, the central reservation, green spaces, lighting, lampposts & 

railings, bridges, signage, public realm (experience of the beach and banks of the River Plym), 

Blagdon Meadow including the Nature Reserve, perimeter of Faraday Mill Industrial Estate, Gdynia 

Way and connectivity with Saltram Park.  

This proposal does not suggest making any changes to the existing highways structural or regulatory 

infrastructure. It is about ‘dressing’ the route with aesthetic interventions to enhance the public 

realm.  

Proposal: 

The Building Plymouth working group comprises of leading organisations AECOM (multi-disciplinary 

construction consultancy), Elixel (digital creative agency), Hoare Lea (mechanical & electrical 

consulting engineers), Stride Treglown (architectural & urban design consultancy), SWH Group 

(highways service) Kier (construction contractor) and YGS Landscapes (landscaping & grounds 

maintenance). 



We recognise the opportunity to align our vision with a Public Art strategy and have therefore 

engaged Plymouth University who are currently leading “The Wallflower Project” and Plymouth 

College of Art. The aim is to engage academics and students in designing and installing art/sculpture 

as part of the project and to help design artwork for signage and possible flags/ banners. 

Community involvement will include engagement with local residents such as the allotment owners, 

local businesses and existing users of the public space such as the cyclists, runners, rowers, 

birdwatchers and nature reserve visitors. 

In addition the working group will lead marketing and communications, stakeholder engagement, 

risk and cost management, and secure sponsorship. Our intent is to launch a tiered sponsorship 

package which will focus on the initial costs through to financial commitment for up to 5 years post 

2020 ensuring sustainability of this legacy project. 

Next steps: 

This proposed project was announced formally during the Building Plymouth Summit on 28 

November 2017. 

The launch event will be held on Thursday 25 January 2018 – 6.30 – 8pm in the Conference Suite at 

Plumer House, Tailyour Road, Crownhill. The aim will be to cascade this project proposal to local 

built environment professionals that we hope to get on board for expertise, delivery and 

sponsorship.  

 

For further information please contact: 

Emma Hewitt  Building Plymouth e: emma.hewitt@plymouth.gov.uk   t: 07825 263742 

Louise Creber  AECOM   e: louise.creber@aecom.com    t: 07826 876295 
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